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FOR IMMEDIATE RELEASE:

Online Marketplace for Lead Generation Salesconx.com Moves Out of BETA

Site Upgrade Includes New Features for Advanced Buyers and Sellers

NEW YORK- April 7, 2008--Salesconx.com, the online business referral marketplace where sales
professionals, marketers and small business owners can buy and sell sales leads through facilitated
introductions to decision makers, today announced that the rapidly growing online marketplace for lead
generation has moved out of BETA. To complement the move, Salesconx has launched a re-designed
version of the site, which offers experienced sellers and Salesconx users the benefits of business
networking with additional monetization and networking opportunities.

The new version features:

o Appointment Setting — By leveraging its wide network of selling professionals, Salesconx has
launched an appointment setting service, allowing marketers, sales professionals and small
business owners to schedule appointments with targeted decision makers.

o Deal Sheets — Salesconx provides both sellers of business referrals and buyers of appointments
with business referrals and introductions alerts (daily or weekly) to hot opportunities to monetize
their own established contacts by making trusted referrals. .

e The Sales Associate Program — The Salesconx Sales Associate Program offers more
experienced sellers lead generation tools that include advanced alerts, dedicated support, and
monthly forums on specialty content.

e Success Fees — A true pay-for-performance “deal generation” model that provides incentives to
selling professionals for consummated transactions.

New Site Design & Features — In addition to rolling out a variety of new programs, the redesigned
Salesconx offers members cleaner navigation and features. Among these features are Ajax-enabled
preview functionality, the ability for users to ask questions about a specific listing and a streamlined user
homepage offering the most up to date information about their connections and transactions.

SCREENSHOTS:

New Buyers Page - http://www.salesconx.com/images/screenshots/bpl.jpg

New Sellers Page - http://www.salesconx.com/images/screenshots/spl.jpg
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http://www.salesconx.com/images/screenshots/sp1.jpg

New Connections Page - http://www.salesconx.com/images/screenshots/natsale.jpg

New User Page - http://www.salesconx.com/images/screenshots/uhp.jpg

In just months since its inception, Salesconx has already proven a successful solution for both the buyers
and sellers of sales leads. “When you’re purchasing a connection on Salesconx, you’re not purchasing a
warm lead, or a hot lead, but you’re buying a real opportunity, which is worth its weight in gold,” said
Nathaniel Silverman, a sales professional with over 20 years of selling experience in the tri-state area who
has earned over $1,700 on Salesconx. “While I am making money for myself, I’m building my network
and repertoire, which is important as a business consultant and most importantly, I’m making my clients
happy by introducing them to people that they want to work with.”

"We’re pleased that the Salesconx marketplace has helped businesses to get their foot in the door
and increase revenues with otherwise inaccessible decision makers” said Evan Sohn, CEO of
Salesconx. ”We gained a lot of experience from users during the beta stage and have driven the
functionality of our production release based on the feedback from our users. Appointment
setting is one example of a feature driven directly from our buyers.”

Salesconx does not charge its users membership or listing fees and mediates all transactions to
insure user satisfaction.

About Salesconx

Salesconx, Inc., the leading marketplace for business referrals, provides an online platform for
qualified introductions, pay-for-performance deal generation and appointment setting. Salesconx
has helped small businesses, sales professionals and marketers across the country drive more
business, adding more clients and customers in a broad range of industries and disciplines
including financial services, banking, computer services, real estate and marketing services.
Visit Salesconx at http://www.salesconx.com.
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